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Overview

	
   Jennifer	
  Brown	
  Consul/ng,	
  in	
  partnership	
  with	
  USBLN,	
  has	
  
developed	
  a	
  comprehensive	
  study	
  to	
  help	
  companies	
  assess	
  the	
  
state	
  of	
  Disabili/es	
  ERGs	
  and	
  how	
  their	
  prac/ces	
  and	
  policies	
  are	
  
posi/oning	
  them	
  to	
  impact	
  the	
  overall	
  business.

 Leading	
  up	
  to	
  the	
  2010	
  USBLN	
  na/onal	
  conference,	
  we	
  invited	
  
companies	
  to	
  par/cipate	
  in	
  this	
  survey	
  in	
  order	
  to	
  benchmark	
  the	
  
results	
  and	
  provide	
  feedback	
  to	
  par/cipa/ng	
  companies	
  at	
  the	
  
conference.	
  	
  The	
  data	
  provided	
  in	
  this	
  report	
  is	
  an	
  aggrega/on	
  of	
  
the	
  informa/on	
  provided	
  in	
  the	
  survey	
  from	
  the	
  23	
  companies	
  
who	
  par/cipated	
  in	
  the	
  survey	
  compared	
  with	
  your	
  company's	
  
responses.
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Who	
  is	
  JBC?

Jennifer	
  Brown	
  Consul4ng	
  (JBC)	
  is	
  in	
  the	
  business	
  of	
  transforming	
  human	
  
poten/al	
  and	
  aligning	
  individual	
  performance	
  to	
  drive	
  organiza/onal	
  
results.	
  

JBC	
  specializes	
  in	
  four	
  key	
  Prac4ce	
  Areas:	
  Strategic	
  Consul4ng,	
  Training,	
  
Coaching,	
  and	
  Research	
  &	
  Events.	
  We	
  transform	
  businesses	
  by	
  harnessing	
  
leadership,	
  fostering	
  innova/on,	
  and	
  leveraging	
  diversity	
  through	
  our	
  
offerings.	
  We	
  are	
  dedicated	
  to	
  mee/ng	
  clients’	
  needs	
  and	
  delivering	
  a	
  
solid	
  ROI	
  through	
  results-­‐oriented	
  solu/ons.	
  

JBC’s	
  exper4se	
  in	
  Employee	
  Resource	
  Groups	
  has	
  been	
  leveraged	
  by	
  
dozens	
  of	
  Fortune/Global	
  500	
  companies	
  to	
  develop	
  ERG:	
  architecture,	
  
effec/veness	
  and	
  business	
  impact,	
  	
  leadership	
  and	
  competency,	
  and	
  
development.	
  JBC	
  consistently	
  develops	
  and	
  delivers	
  both	
  ERG-­‐specific	
  
sessions	
  and	
  cross-­‐ERG	
  strategy	
  workshops.	
  

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JBC	
  Prac4ce	
  Areas
STRATEGIC	
  CONSULTING	
  

D&I	
  Strategy	
  Development	
  &	
  Facilitated	
  Organiza/onal	
  Design
Employee/Business	
  Resource	
  Group	
  Strategic	
  Advisory

TRAINING	
  

Diversity	
  2.0:	
  The	
  Organiza/on	
  of	
  the	
  Future
Performance	
  Management	
  

	
  	
  -­‐Goal	
  Se\ng,	
  Delega/on,	
  Feedback,	
  Conflict	
  Managem

COACHING
	
  Execu/ve	
  Coaching	
  1:1

	
  Coaching	
  Programs	
  for	
  ERG	
  Leaders	
  and	
  Chairs

RESEARCH	
  &	
  EVENTS
ERG	
  Summits	
  &	
  Best	
  Prac/ces

Benchmarking	
  Studies
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Demographics

3

Industry

Other
11%

Wholesalers
4%

Telecommunica/ons
8%

Retail
11%

Professional	
  Services
4%

Pharmaceu/cals
4%

Non-­‐Profit
4%

Insurance
8%

Informa/on	
  Technology	
  Services
4%

Healthcare
11%

Food	
  Produc/on
4%

Financial	
  Services
4%

Financial	
  Data	
  Services
4%

Consumer	
  Products
8%

Airlines
4%

Aerospace	
  and	
  Defense
8%
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Demographics

4

Company	
  Size 25,000+	
  employees
15%

100,000-­‐249,999	
  employees
35%

50,000-­‐99,999	
  employees
8%

25,000-­‐49,999	
  employees
4%

10,000-­‐24,999	
  employees
19%

5,000-­‐9,999	
  employees
12%

501-­‐999	
  employees
4%

Less	
  than	
  500	
  employees
4%
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Demographics
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Customer	
  Base

Combined	
  B2B/B2C
65%

B2C
12%

B2B
23%
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Demographics
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Loca4on
Washington

4
Texas
4South	
  Carolina

4

Rhode	
  Island
4

Oregon
4

New	
  York
12

New	
  Jersey
4

Minnesota
8

Michigan
4

Massachussefs
12

Iowa
4

Illinois
15

Georgia
8

Florida
4

California
8

Arizona
4
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ERGs
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Which	
  of	
  the	
  following	
  ERGs	
  does	
  your	
  company	
  have?

Women

LGBT

Black/African	
  American

Latina/Latino/Hispanic

Asian/Pacific-­‐Islander

Regionally-­‐based

Cross-­‐Disability

Disability-­‐Specific

Parents,	
  Spouses,	
  Families	
  of	
  People	
  with	
  Disabilities

Working	
  Parents/Families

New	
  Employees

Generation-­‐Specific

Cross-­‐Generations

Veterans

Virtual/Remote

Religious

Employees	
  on	
  Leave

Employee	
  Alumni

Other

0% 25% 50% 75% 100%
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ERGs

8

Who	
  is	
  eligible	
  for	
  membership	
  in	
  your	
  company’s	
  Disabili4es	
  
ERG?

Employees	
  with	
  disabilities

Employees	
  with	
  family	
  or	
  friends	
  with	
  disabilities

Allies	
  of	
  people	
  with	
  disabilities

0% 25% 50% 75% 100%

Average	
  percentage	
  of	
  members	
  without	
  disabili/es	
  -­‐	
  57%
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Global	
  ERG	
  Development

10

In	
  which	
  of	
  the	
  following	
  non-­‐US	
  regions	
  does	
  your	
  company	
  
have	
  internal	
  offices	
  (not	
  including	
  external	
  sales	
  offices)?

Canada

EMEA	
  (Europe,	
  Middle	
  East,	
  Africa)

AsiaPac	
  (Asia	
  Pacific,	
  including	
  Australia,	
  New	
  Zealand)

Latin	
  America	
  and	
  Caribbean

0% 18% 35% 53% 70%
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Global	
  ERG	
  Development

11

For	
  the	
  following	
  regions,	
  please	
  indicate	
  whether	
  your	
  
company	
  has	
  or	
  plans	
  to	
  have	
  dedicated	
  ERGs:

Canada EMEA AsiaPac La4n	
  America	
  
and	
  Caribbean

Has	
  dedicated	
  non-­‐US	
  
ERGs

19% 31% 19% 19%

Looking	
  to	
  develop	
  
within	
  12-­‐18	
  months

15% 4% 8% 8%

No	
  plans	
  to	
  develop	
  
ERGs	
  in	
  the	
  region

31% 23% 27% 19%

No	
  business	
  presence	
  
in	
  the	
  region

15% 19% 15% 23%
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Global	
  ERG	
  Development

11

For	
  the	
  following	
  regions,	
  please	
  indicate	
  whether	
  your	
  
company	
  has	
  or	
  plans	
  to	
  have	
  a	
  dedicated	
  Disabili4es	
  ERG:

Canada EMEA AsiaPac La4n	
  America	
  
and	
  Caribbean

Has	
  dedicated	
  non-­‐US	
  
ERGs

8% 15% 8% 8%

Looking	
  to	
  develop	
  
within	
  12-­‐18	
  months

15% 8% 8% 8%

No	
  plans	
  to	
  develop	
  
ERGs	
  in	
  the	
  region

42% 31% 42% 31%

No	
  business	
  presence	
  
in	
  the	
  region

15% 19% 15% 23%
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Business	
  Alignment

8

Which	
  of	
  the	
  following	
  topics	
  do	
  your	
  company’s	
  Disabili4es	
  
ERG	
  address?

Networking

Employee	
  Engagement

Career	
  Development

Recruiting

Workplace	
  Accommodations

Disabilities	
  Awareness

Disabilities	
  Inclusiveness	
  Education

Business	
  Goals

Revenue	
  Generation

Product/Services	
  Development

Sales

New	
  Market	
  Entry

Marketing

Operations/Operational	
  Improvement

Client	
  Engagement

Philanthropy

Accessiblity/Universal	
  Design

Other

0% 25% 50% 75% 100%
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Business	
  Alignment

15

Does	
  your	
  company’s	
  Disabili4es	
  ERG	
  engage	
  in	
  any	
  of	
  the	
  
following?

Change	
  times	
  of	
  meetings	
  to	
  accommodate	
  workers	
  with	
  different	
  work/life	
  schedules

Provide	
  remote	
  access	
  to	
  some	
  or	
  all	
  meetings

Host	
  virtual	
  networks	
  with	
  accessiblity	
  for	
  people	
  with	
  sensory	
  impairments

Record	
  meetings	
  for	
  access	
  at	
  a	
  later	
  time	
  for	
  those	
  who	
  are	
  unable	
  to	
  participate	
  live

Schedule	
  meetings	
  at	
  times	
  that	
  accommodate	
  the	
  schedules	
  of	
  members	
  in	
  all	
  time	
  zones

Observe	
  meeting/conference	
  call	
  protocols	
  to	
  improve	
  accessibility	
  for	
  everyone

Other

0% 20% 40% 60% 80%
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Business	
  Alignment

15

Does	
  your	
  company’s	
  Disabili4es	
  ERG	
  strategically	
  partner	
  
with	
  Recrui4ng	
  for	
  any	
  of	
  the	
  following	
  ac4vi4es?

Increase	
  participation	
  of	
  job	
  candidates	
  with	
  disabilities	
  at	
  recruiting	
  fairs

Campus	
  interviews	
  at	
  colleges

Requesting	
  that	
  contractors	
  that	
  provide	
  temps	
  include	
  candidates	
  with	
  disabilities

Including	
  images	
  of	
  people	
  with	
  disabilities	
  and	
  appropriate	
  language	
  in	
  recruiting	
  materials

Ensuring	
  that	
  external	
  recruiting	
  agencies	
  are	
  identifying	
  candidates	
  with	
  disabilities

Identifying	
  organizations	
  that	
  can	
  provide	
  candidates	
  to	
  increase	
  pipeline

Leveraging	
  educational	
  materials	
  to	
  help	
  recruiters	
  showcase	
  company’s	
  commitment

Create	
  direct	
  dialogues	
  between	
  Disabilities	
  ERG	
  members	
  and	
  individual	
  candidates

0% 18% 35% 53% 70%
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Business	
  Alignment

15

Does	
  your	
  company’s	
  Disabili4es	
  ERG	
  engage	
  in	
  ac4vi4es	
  to	
  
educate	
  company	
  employees	
  and/or	
  other	
  partner	
  
companies	
  about	
  any	
  of	
  the	
  following	
  topics?

How	
  to	
  be	
  fully	
  inclusive	
  of	
  people	
  with	
  disabilities	
  through	
  language,	
  behaviors	
  and	
  work	
  habits

Marketing	
  to	
  customer/clients	
  with	
  disabilities

Inclusion	
  of	
  disability-­‐owned	
  businesses	
  in	
  supplier	
  diversity

Holding	
  training	
  sessions	
  on	
  accessibility	
  and	
  universal	
  design

0% 18% 35% 53% 70%
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Business	
  Alignment

15

Ways	
  in	
  which	
  Disabili4es	
  ERGs	
  are	
  providing	
  business	
  
impact:

Providing	
  input	
  on	
  Awards	
  and	
  Recognitions	
  for	
  programs	
  for	
  People	
  with	
  Disabilities

Engaging	
  in	
  reviews	
  of	
  marketing/advertising	
  materials	
  and	
  campaigns

Engaging	
  in	
  reviews	
  of	
  marketing/advertising	
  to	
  ensure	
  efforts	
  are	
  accessible

Providing	
  in	
  put	
  on	
  images	
  directed	
  at	
  both	
  internal	
  and	
  external	
  audiences

Encouraging	
  the	
  use	
  of	
  suppliers/vendors	
  that	
  are	
  disability-­‐owned

Holistically	
  addressing	
  the	
  adjustments	
  necessary	
  to	
  create	
  a	
  disability-­‐friendly	
  workplace

Lobbying	
  for	
  employee	
  benefits	
  geared	
  specifically	
  towards	
  People	
  with	
  Disabilities

0% 18% 35% 53% 70%
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Partnerships

22

Please	
  indicate	
  if	
  your	
  company’s	
  Disabili4es	
  ERG	
  has	
  
collaborated,	
  or	
  are	
  looking	
  to	
  collaborate,	
  with	
  the	
  
following:

Other	
  internal	
  ERGs

Internal	
  business	
  units

External	
  business	
  partners

External	
  ERGs

Non-­‐profit	
  or	
  community-­‐based	
  organizations

Client	
  company	
  ERGs

Supplier	
  Diversity/Procurement

Corporate	
  Responsibility	
  Office

Another	
  Collaboration

0% 18% 35% 53% 70%

Collaborated	
  in	
  the	
  past	
  2	
  years
Looking	
  to	
  collaborate	
  within	
  next	
  12-­‐18	
  months
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Partnerships

23

Please	
  indicate	
  which	
  “basic”	
  metrics	
  your	
  company	
  ERGs	
  
have	
  in	
  place	
  to	
  measure	
  their	
  ROI:

Number	
  of	
  people	
  who	
  attend	
  a	
  sponsored	
  event

Number	
  of	
  events	
  hosted	
  per	
  year

Number	
  of	
  members	
  in	
  each	
  ERG

Year-­‐to-­‐year	
  membership	
  growth

Number	
  of	
  active	
  vs	
  inactive	
  participants

Number	
  of	
  external	
  awards	
  received	
  for	
  diversity	
  ERG	
  activities

Membership	
  of	
  allies	
  and	
  senior	
  level	
  employees/executives	
  in	
  Disabilities	
  ERG

Active	
  involvement	
  of	
  sponsors	
  and	
  key	
  leaders

Integration	
  of	
  disabilities	
  messaging	
  into	
  communications,	
  meetings	
  and	
  events

Other

0% 15% 30% 45% 60%

Tuesday, October 5, 2010



Partnerships

24

Please	
  indicate	
  which	
  “next	
  level”	
  metrics	
  your	
  company’s	
  
Disabil4es	
  ERG	
  has	
  or	
  is	
  planning	
  to	
  implement	
  in	
  the	
  next	
  
12-­‐18	
  months:

Revenue	
  targets

Increased	
  representation	
  of	
  people	
  with	
  disabilities	
  in	
  employee	
  population

Representation	
  in	
  different	
  countries

Increased	
  percentage	
  of	
  suppliers	
  with	
  disabilities

Regular	
  strategic	
  planning	
  process	
  (Cross-­‐ERG	
  and	
  ERG-­‐specific)

Completed	
  business	
  plan

ERG-­‐initiated	
  meetings	
  with	
  key	
  clients/customers

Other

0% 15% 30% 45% 60%
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If	
  you	
  would	
  like	
  to	
  par/cipate	
  in	
  the	
  Disabili/es	
  ERG	
  Readiness	
  
Survey	
  or	
  look	
  at	
  the	
  results,	
  please	
  visit	
  
www.jenniferbrownconsul/ng.com

For	
  more	
  informa/on	
  about	
  the	
  data	
  within	
  this	
  report,	
  please	
  
contact:
Tammy	
  Palazzo
Managing	
  Director
Jennifer	
  Brown	
  Consul/ng
tammy@jenniferbrownconsul/ng.com
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